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In this workshop

Å In this workshop we will look at 
the tools and tactics that you 
can use to publicise your project

ÅMedia relations

ÅOn- line media

ÅPR activities to promote your 
project

ÅBranding, image, logos, 



Activity

Audience 

Who do you 
want to 
reach?

Objective

What do you 
want to 
achieve

What is the 
most effective 
way to reach 

them?



Media relations



How to make your 
project newsworthy

ÅYou canôt change what 
journalists think is news

Å You CAN try to 
understand 

ÅHow they think

ÅHow they work

Å Adapt and present your 
messages to fit their idea 
of news



News must be 
newsworthy

ÅWhy would people be interested in your 
project?

ÅHow will your news touch your target 
audiences? 

Å Tell your story creatively:

ÅMake them care



Think like a journalist

Å PR is a lot like journalism

ÅAnalysing complicated information

ÅMaking it interesting

Å Telling a story people want to hear

ÅA good press release is a lot like a 
good news story



What makes a story?

ÅUnderstand how journalists think
ÅVery alert to what their readers/viewers 

want

ÅReaders/viewers are customers, and the 
customer is always right

ÅEditors harass journalists to give readers 
what they want

Å Very important to present yourself as 
a way to give their readers/viewers a 
great story



What makes news?
Å People

ÅWhat impact is 
your project going 
to have on 
people?



Potential news angles

Å New initiative

Å An improvement 

Å New service

Å Problem that needs 
tackling

ÅNew trend

Å Success stories

Å New policy



Pitching it

Å It is their news, not yours

Å Talk about them, not you

Å Say what a great story this is for 
them

Å Say it like you mean it

ÅGet to the point

Å Journalists are busy

ÅThey decide fast if itôs news or not



Busy, lazy, or both
Å Show them you have everything they 

need to make a story
Å Quotes
Å Colour
Å Visuals
Å Humanity
Å Context
Å Pictures
Å Statistics
Å Interview opportunities
Å Anecdotes
Å Details
Å Case studies



Workshop I

Å Turn one of your project 
messages into a story idea that 
the journalist will want to tell 
their readers/viewers



The media

Online 

media

Newswires

Television 
Radio

National  
Regional 

Specialist media

EU media


